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Demand is 
Strong



Please consider the list of specific vegetables and indicate which one is your favorite. 
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Source:  2022 Consumer Attitudes & Usage 



Source:  2022 Consumer Attitudes & Usage 



5-year Volume Sales Trends
Strong Potato Sales in the U.S.

Sales Compared to 
Last Year +9% -3% +12%

Sales Compared to 
5 years ago +28% +6% -9%



Source;  USDA ERS Food Expenditure Series – Food Sales from monthly and annual data in Census Retail Trade – constant dollar data through August 22

2003 – August 2022
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Source;  USDA ERS Food Expenditure Series – Food Sales from monthly and annual data in Census Retail Trade – constant dollar data through August 22

2003 – August 2022
Changes in Food Spending 
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RETAIL SALES
WHAT ARE CONSUMERS BUYING?



#1 Vegetable Sold at Retail

Potatoes

Lettuce

Onions

Tomatoes

Peppers

All Others

Source:  IRI, Product Review 9.11.22 



July-June 2022
Retail Sales by Category FWE

Potato 
Chips

Fresh 
Potatoes

Frozen 
Potatoes

Refrigerated 
Potatoes
Deli-Prepared 
Sides
Canned Potatoes

Dehydrated 
Potatoes

YOY Pre-
pandemic

Chips -2.0% 1.3%

Fresh -5.6% 0.3%

Frozen -4.3% 15.4%

Dehy -1.3% 13.7%

Refrig -1.4% 13.4%

Deli -1.6% -8.6%

Canned -4.5% 0.4%
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CHIPS
Remember: This is a Snack!



July-June 2022
Retail Sales by Fresh Volume Share

Russet
Red

Yellow

White

Petite
Medley
Fingerling
Purple
All Other

Source: IRI, Unify, July 2017-June 2022

YOY Pre-
pandemic

Russet -7.8% -4.2%

Red -5.5% -11.1%

Yellow 4.6% 27.4%

White -5.8% -1.6%

Petite -1.6% 47.4%

Medley -2.2% 59.2%

Fingerling -5.1% -4.5%

Purple -28.5% -29.3%

All Other -11.8% 40.4%



July-June 2022
Retail Sales by Fresh Pack Size Volume Share

5 lb

1-<2 lb

2-4 lb

8 lb

10 lb

>10 lb All Other

Source: IRI, Unify, July 2017-June 2022

YOY Pre-
pandemic

1-<2 lbs. 2.4% 39.7%

2-4 lbs. -6.4% 4.1%

5 lbs. -1.2% 2.0%

8 lbs. -6.8% -2.7%

10 lbs. -10.5% -7.9%

>10 lbs. -12.8% 1.5%

All Other -8.0% -0.7%



18-19 19-20 20-21 21-22 July-Nov

Avg Price:
$1.69

Avg Price:
$1.72

Avg Price:
$1.78

Avg Price:
$1.95

Avg Price:
$2.26

2018-Current 
Average Consumer Price

Source: IRI, Unify, July 2017 to November 2022



REPUTATION 
MANAGEMENT



Reputation Management

Respond everywhere to 
inaccurate portrayals of potatoes

 Activate the network on big issues

 Amplify influential voices

 Build relationships

 Proactively communicate

What we do



Potato Media Coverage
Positive-to-Negative

Traditional Media

3:1

Social Media

13:1



2022

Outreach to 28 Media Outlets 
39% Correction Rate





Original Updated



Reputation Management

• White House Summit
• Dietary Guidelines for Americans 
• FDA Definition of “Healthy”
• Eat Lancet 2.0
• CIA Menus of Change

External Influences





CULINARY



VIDEO





RESOURCES
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Market Research

U.S Potato 
Sales & Utilization Retail Sales Foodservice Sales 

Volume

Potato Menu Trends Consumer
Attitudes & Usage

Retail Merchandising Best 
Practices

Patron Study

Retail Path to Purchase



PotatoesUSA.com

PotatoGoodness.com



International Outreach
Leveraging the Efforts of Potatoes USA
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